
Reflective Writing #3 
Due Monday 10/18 
 
You may use these writing prompts in a variety of ways.  You may choose to answer only one of the prompts.  
This may also mean that you choose to focus on one part of the prompt.  It is not necessary to address every 
question posed; these are meant to spark thought and give direction.  You may also choose to answer several 
of the prompts either separately or together.  Please indicate which prompt(s) you are responding to at the 
top of your paper or throughout the paper as you begin to address a different prompt.  Please include only the 
number, do not repeat the prompt. 
 
The goal of these papers is to reflect upon the ideas presented in the course and to think critically about 
popular culture.  It is highly encouraged to introduce and analyze popular culture from your life wherever 
appropriate.  Also feel free to include new perspectives on cultural experiences from your past or present or 
thoughts you have as you observe culture both on and off campus. 
 
Readings for this week: 
 
Klein, N. No Logo. Chapter 2 – The Brand Expands (Pg. 27-62) 

 

Lasn, K. Culture Jam. Ecology of the Mind.  (Pg. 10-27) 

 

Sisario, Ben. (2010, October 6). Looking to a Sneaker for a Band’s Big Break.  [Electronic version].  The New 

York Times.  Retrieved on October 13, 2010, from http://www.nytimes.com/2010/10/10/arts/music/ 

10brand.html?pagewanted=1&_r=1&sq=converse&st=cse&scp=1 

 

Film:  Merchants of Cool - PBS Frontline 

  Available online: http://www.pbs.org/wgbh/pages/frontline/shows/cool/ 

 
Writing Prompts: 
 
(1) Several of the readings and the film discuss the “mining” of youth cultures by corporations for “cool” 

trends and ideas.  They also discuss the increasingly common attempt by corporations to actively create 
culture.  What do you think of these practices?  Do you view them positively or negatively?  Why?  What 
are examples of contemporary youth cultures that have been “mined” for profit? 
 

(2) The film discusses a feedback loop of media corporations highlighting a particular type of youth behavior, 
which young viewers then emulate in increasing numbers.  How do you see this dynamic playing out in 
contemporary popular culture?  Has this trend increased with the explosion of reality television and other 
forms of popular culture that have occurred in your lifetime?  What do you think the effect of this 
phenomenon has been on you and your generation? 

 
(3) Lasn’s article is intentionally included to be provocative.  He discusses pollution of the “mental 

environment” and argues that many of our social and mental maladies result from this pollution.  What do 
you think of his argument?  Do you have any observations or experience that confirm or contradict his 
perspective?  If you agree what do you think of the role or contribution of popular culture?  If you disagree 
why do you think Lasn is misattributing the source of these problems?   
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